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Abstract

The paper deals with the principles of constructing the first printed and on-line English-Russian dictionary
of idioms based on corpus data. The need for a new dictionary of idioms is motivated by the fact that there is
presently no corpus-based dictionary of English-Russian idioms built on authentic examples. Existing tradi-
tional bilingual dictionaries do not meet modern requirements of the present-day lexicography with respect to
vocabulary and illustrative examples, which are often out of date. This is definitely connected with the fact that
traditional English-Russian idiomatic dictionaries were constructed in the ‘pre-corpus era’.

The purpose of the present research is thus to introduce a methodology for generating a comprehensive idiom
list of the dictionary, to consider linguistic issues presenting difficulties in bilingual lexicography related to the
concept of equivalence in idioms, and analyze the semantic asymmetry between English and Russian idioms.
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1 Introduction

Bilingual lexicography encounters certain problems in connection with the treatment of idioms in
dictionaries. In many cases, the generally accepted equivalent of an idiom cannot be used to translate
authentic texts, which is why our research strategy is to analyze cross-linguistic correlations between
English and Russian idioms that have strong semantic resemblance, as well as to study semantic
asymmetry in idioms.

Using relevant lexicographic information, text corpora, and parallel corpora, we shall study the fre-
quency and semantic qualities of idioms by empirical methods in order to identify additional specific
features that need to be included in the lexicographic description of an idiom.

The need for a new English-Russian Dictionary of Idioms is indicated by the fact that there is present-
ly no corpus-based bilingual dictionary of these languages. Due to corpus data, the dictionary presents
a range of syntactic patterns, polysemous idioms, and unexpected variants, which cannot be retrieved
from the existing bilingual and monolingual dictionaries of the English and Russian languages. Many
dictionaries fail to register all meanings of idioms. The corpora help to reveal the specific character of
their functional correlations and non-trivial semantic preferences of English idioms that do not have
standard Russian equivalences.

The primary goal of the research is to conduct a thorough contrastive analysis with the purpose of
discovering the unique properties of each idiom and thus enhance the lexicographical description
of phraseological studies. The author analyzes one of the most curious cases of semantic asymme-
try — phraseological ‘false friends’ (Piirainen 1997). Compare an English idiom (1) and its Russian
pseudo-equivalent (2).
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(1) English to twist (turn, wrap) somebody (a)round one’s finger
‘to have the ability to persuade (a person) to do exactly as one wants (usually used to describe
wives and daughters who persuade their husbands and fathers)’ (Longman 1979: 113).
(2) Russian obsecmu 6okpye nanvya
“to twist somebody (a)round one’s finger”
‘to deceive somebody skillfully’ (Lubensky 2004: 446).

These two idioms are basically equivalent, since they are identical with respect to both their lexical-
ized meaning and image component. However, it is actually wrong to translate the English idiom 7o
twist (turn, wrap) somebody (a)round one’s finger by the Russian idiom o6secmu soxpye narvya.
Analysis of authentic texts in corpora with the idiom fo twist (turn, wrap) somebody (a)round one’s
finger shows that this idiom is translated into Russian by the idiom sumuo sepesxu (3).

(3) Russian sums epesxu (u3 ko2o-1ub0)
“to twist the ropes (from someone)”
‘compel someone to your will and force him to act your way’ (Birikh 2005: 89).

The usage of idioms in authentic texts from the corpus query system Sketch Engine is illustrated in
the following examples.

He has worked there for 38 years and is planning to retire soon. His family includes his wife Linda, a
son Jeff and a granddaughter ‘who absolutely has me twisted around her little finger’. (enTenTen13).

OH paboraeT TaM yke 38 JIeT u CKOpO TUIAHUPYET BBIWTH HA MEHCUI0. Y HEro ecTh xkeHa JInnma, cein
JIxedd u BHyUKa, KOTOpas ‘OecromanHo evem u3 mens eepesku’ (enTenTenl3).

Thus, despite the formal similarity of the idioms fo twist (turn, wrap) somebody (a)round one’s finger
and obeecmu eokpye nanvya, this similarity cannot be considered complete. For the lexicographer
interested in the maximally precise description of the material, such instances are problematic. The
problem is that some dictionaries present these phraseological ‘false friends’ as full equivalents (cf.
Kveselyevich 2002: 350), not taking into consideration that between basically similar idioms in a
source language and in a target language, there are practically always certain semantic, pragmatic,
and syntactic differences. Our goal is to discover and describe these linguistic-specific differences in
English and Russian idioms.

Apart from its theoretic relevance as an instrument for describing idioms of the English and Russian
languages, a new dictionary could be used for the purposes of translation and language acquisition.

The paper is structured as follows: after an introduction, the author presents the methodology, theo-
retical framework and data used in the research. Next, the article gives an overview of results of the
study, followed by a discussion. The paper is then summed up in the conclusion section.

2 Methodology, Theoretical Framework and Data

The purpose of this project is to explore English and Russian idioms along two lines of inquiry. The
first introduces a methodology of generating a comprehensive idiom list for a new dictionary. In order
to achieve the purpose of the study, the following steps were undertaken:

* analyzing and retrieving idioms from bilingual and monolingual dictionaries of idioms;
* determining the degree of frequency of selected idioms;

» registering varied forms of the same or similar idioms; and

* determining the keywords for the dictionary entries.
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The second line of inquiry considers linguistic issues presenting difficulties in bilingual lexicography
related to the concept of equivalence in idioms, and the author analyzes semantic asymmetry between
English and Russian idioms. To deal with the second line, the author applies the theoretical concept
introduced by D. Dobrovol’skij in his Studien zur Deutschen Lexik with respect to cross-linguistic
correspondence of idioms: “What is important for cross-linguistic correspondence... is not “phraseo-
logicalness’, but functional equivalence. It is this type of equivalence that is most interesting from the
perspective of bilingual lexicography” (2013: 212). The author cannot but agree with this approach,
since functional equivalents are parallels which can be used in similar situations “without any infor-
mation loss” (2013: 212).

The idiom list contains units from English-Russian Phraseological Dictionary (Kunin 1984), Cam-
bridge International Dictionary of Idioms (1998), Collins Cobuild Dictionary of Idioms (Sinclair 1995),
A Dictionary of American Idioms (Makkai 2004), NTC’s American Idioms Dictionary (Spears 2000),
Thesaurus of Present-day Russian Idioms (Baranov & Dobrovol’skij 2007) and the English-language
Internet. Presently the idiom list contains about 1,400 idioms and their variants, with the prospect of
expanding up to 3,500 idioms. This list forms the baseline for the current study. The present work in-
volves combining variant forms and determining the keywords for the dictionary entries.

The authentic data were collected from the corpus query system Sketch Engine, using the subcorpus
enTenTen13 (19.7 billion tokens), the ruTenTen11 subcorpus (14.5 billion tokens), the English-Rus-
sian parallel subcorpus OPUS-2, the Russian National Corpus (RNC) and its parallel subcorpora.
This made it possible to find instances of English idioms and their Russian equivalents and obtain
statistically representative data.

During the first stage of work on organizing the idiom list, 2,500 idioms were picked out from the
abovementioned dictionaries, and their frequency was checked in enTenTen13 and the RNC. About
50% of them were excluded because they are seldom, if ever, used today, according to empirical
material retrieved from corpora. For instance, there is not a single example of the idioms to wear a
brick in one’s hat, as fat as an alderman, to wear the queen’s coat, to run like a lamp-lighter, stiffen
the lizards! and many other archaic idioms in Sketch Engine.

These examples mainly come from the English-Russian Phraseological Dictionary (Kunin 1984). It
has been the only comprehensive English-Russian phraseological dictionary since its first publication
in 1955 in the Soviet Union to the present day. There are no dictionaries equal to it in the field of Eng-
lish-Russian phraseography. It contains 20,000 idioms, and many generations of students and schol-
ars were ‘brought up’ on it. Many smaller English-Russian phraseological dictionaries have been
published in recent years (Karpova 2004; Shitova & Bruskina 2012; Solodushkina 2016; Vinokurov
2016). However, they have the following drawbacks: either they do not have illustrative examples at
all, or if they have them, their examples are self-made, often arbitrary and unpersuasive. Besides, in
many cases their vocabulary is out of date; they do not consider polysemous idioms and variants of
idioms in dictionary entries; and, as a rule, there is no information about the pragmatic and/or syntac-
tic properties of idioms. Our goal is thus to eliminate the drawbacks of the existing dictionaries, to ex-
pand the idiom list with new present-day idioms and illustrate them with authentic data from corpora.

3 Results and Discussion

The main important difference between the present dictionary and the traditional dictionaries is in the
present one’s orientation towards authentic modern data, illustrating the idiom usage drawn from the
text corpora and, in some cases, from the English-language Internet. Only those idioms which were
found in academic works, spoken usage, fiction, newspaper and magazine texts from the 1950s up to
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the present were included in the dictionary. The paper discusses idioms in a variety of contexts, using
large text corpora with the aim of clarifying the semantic properties of idioms, providing a new vision
of contextual behaviour of idioms and restrictions of their usage.

3.1 Cross-linguistic Equivalence of Idioms in the Dictionary

This article analyzes the non-equivalence of English and Russian idioms that are characterized by
relative similarity of outer structure, but with significant differences in their actual meaning. The
author presents the English idiom to be born with a silver spoon in one’s mouth (4) and its Russian
pseudo-equivalents pooumucs 6 copouke (5) and pooumucs noo cuacmausoui 36e300ti (6) in the dic-
tionary. This article argues that these idioms are semantically asymmetrical and illustrates their actual
functioning in authentic texts in corpora.

In the majority of English-Russian dictionaries (Apresyan 1994; Kunin 1984; Vinokurov 2016; Solo-
dushkina 2016; Shitova & Bruskina 2015) and Russian-English phraseological dictionaries (Kuzmin
2001; Kveselyevich 2002) the idioms (4) and (5), (6) are presented as full equivalents. However,
empirical data obtained from corpora suggests that these idioms are semantically asymmetrical. The
imprecise treatment of idiomatic meaning in dictionaries happens often, due to their associative sim-
ilarity in the source and target languages. For this reason, it is important to keep in mind that some
figurative language units can have different meanings in spite of their formal similarity. Let us take
these examples:

(4) to be born with a silver spoon in one’s mouth
‘to have wealthy parents; be born into a rich family <referring to a child of rich parents who is fed
with a silver spoon> (Longman 1979: 310)

(4) pooumwcs 6 pybawxke (copouxe)
“to be born with a caul” ‘about a person who is blessed with good luck’

(6) pooumwvcs nod cuacmaugoll 36e3001
“to be born under a lucky star” ‘extraordinary lucky and successful’ (Makkai 2004: 38); ‘it is
understood that a person succeeds in life easily, he is distinguished by the ability to avoid and get
out of serious dangerous and difficult situations’ (Teliya 2006: 586).

The analysis of dictionary definitions shows that like the English idiom (4), the Russian idioms
(5) and (6) relate to the same idea of being lucky. However, this is the only similarity between
them. The inner form of each of these idioms contains a culture-specific component, definite
knowledge that motivates the actual meaning of the idiom. This knowledge places combinatorial
and contextual restrictions on idiom usage and specifies the concept ‘luck’ differently in relation
to English and Russian idioms. The idiom to be born with a silver spoon in one’s mouth refers
to material wealth; that can be proved by empirical data retrieved from the search system Sketch
Engine enTenTen13.

(7) A rich, affluent family’s only son, Rahul was born with a silver spoon in mouth. Growing up with
tremendous amount of disposable money, busy parents and no goal in life, Rahul had no major
complaints in life.

(8) Of course, by “millionaire” we do not refer to those who are born with a silver spoon in a royal
family or who have grown wealthy overnight by virtue of some propitious inheritance. A good
number of millionaires are usually those who have risen by virtue of hard work, following one’s
dreams and determination.

The hit rate for the idiom (4) amounts to 761 texts in Sketch Engine, they express one and the same
idea: ‘to be born in a rich family’. The origin of the idiom is treated in the following way: ‘In Europe
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during the “Dark Ages”, silver utensils, cups and bowls were utilized to aid in protecting the wealthy
from the full brunt of pandemics. The expression born with a silver spoon in their mouth comes
from these “Dark Ages”, when the wealthy gave their children silver spoons to suck on to ward off
diseases’ (enTenTen2013).

However, the Russian idioms (5) and (6) do not often express the idea of material wealth. They ex-
press either an idea of a lucky escape from imminent danger (5) or an idea of extraordinary luck or
quick success in life (6).

The literal translation of the Russian idiom pooumscs 6 pybawxe (copouke) is “to be born with a
caul”. One of the meanings of pybawra (copouxa) — ‘caul’ in the Russian language is ‘the inner fetal
membrane of higher vertebrates esp. when covering the head at birth” (NMWD: 129). According to
superstition, the appearance of a caul on a newborn baby was seen as a sign of good luck and in me-
dieval times it was viewed as a magical symbol of protection.

The idiom poodumuscs noo cuacmaugou 36e300ti “to be born under a lucky star” goes back to an an-
cient mythological form of understanding of the world around us. ‘There is a metaphor underlying
the phraseological image component. The metaphor correlates luck and success that accompany a
person all his life with his birth under a lucky star —under a star that is in the middle of the sky at the
moment of his birth’ (Teliya 2006: 586-587). It is an ancient idea that this star influences the person’s
life and predetermines his destiny.

The hit rate for pooumscs 6 pydoawxe amounts to 1185 texts, pooumucs 6 copouxe —to 156, pooumscs
noo cuacmaugoul 36ezoou to 590 texts. Some examples of Russian idioms (5) and (6) in authentic
texts are given below.

(9) Awmepukanen Jlamap Jlakeit3 TO4HO poouics 6 pybauke. OCcTaThes )KUBBIM TTociie YKycoB 1200
4est — 3TO MPOCTo 4ya0. Jlake Bpauw yIUBISIOTCS, Beb My)XX4YHHA yKe He Mojonoii! Craa
bory, cepae okazanock kpenkum... (enTenTenl1)

An American Lamar Luckeys was born lucky for sure. It is a real miracle to be alive after 1,200
bee stings. Even doctors are surprised, for he is not a young man. Thank God, his heart is strong...!

(10) Monaxu oTnpaBuiIyu JAeieratoB B PuM, HEMocpencTBEHHO K nane AHAcTacuio YETBEPTOMY, C

xano0oif Ha ab6ara, OOBUHHUB €ro B UyJOBHIIHBIX MPECTYIUICHUSAX. Tyna e SBWICA U caM
a00at; BEPOSTHO OH U BIPSIMb POOUJICS 8 COPOUKe, TIOTOMY YTO Cpa3y MOKOPHJI Mamy, U TOT He
TOJILKO TIPOTHAJI MOHAXOB, HO Jlaxke ocTaBwi abbara npu cebde. (enTenTenl1)
The monks sent delegates to Rome, to the Pope Anastasisus IV directly with a complaint on
an abbot, accusing him in monstrous crimes. The abbot himself also was also invited there; he
might have really been born lucky, because he immediately charmed the Pope who not only sent
the monks back, but kept the abbot.

(11) Anexcanap Ha3bIBaeT ceOsl CUACTIMBBIM YEJIOBEKOM. M 3TO OMCTHHE NpaBaa, OH poouics noo
cuacmausoll 36e3001, TOTOMY YTO y HEro Xoporiasi paboTa, eCTh BHYKH, OTJTUYHBIN KOJUICKTHB.
(enTenTenl1)

Alexander calls himself a happy man. And it’s really the truth, he was born under a lucky star,
because he has a good job, grandchildren, excellent colleagues.

(12) Heno B TOM, 4TO s, HABEPHOE, POOUICA NOO CUACMAUBOLU 36€3001i; MHE OUYEHb BE3ET B KU3HMU.
VY MeHs ObUIH TIPEKpacHbBIC POAUTENN — T00pbIe, Becelbie, TAIaHTIMBbIC. Sl ObLT Ha BOWHE U
ocTayicsi KuB. Sl ¢ IeTcTBa XOTEN CTaTh MUCATENIEM — CTall UM. .. JKCHIIMHBI, KOTOPBIX s JIFOOHJ,
JTIOOWMIIM MEHS: ¥ O KXKIOH 5 IyMaro ¢ HeXKHOCTHIO U OarogapHocThio. (enTenTenl1)

The fact is that I must have probably been born under a lucky star: 1 am a lucky person. I had

1 The English translation is provided for the sake of understanding.
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wonderful parents — kind cheerful, talented. I was in the war and survived. From childhood I
wanted to be a writer, and I have become it become it... The women, whom I loved, loved me
too: I think with tenderness and gratitude about each of them.

These texts from corpora clarify that the idioms (5) and (6) have roughly one and the same meaning
‘to be lucky’, but there are still some semantic and pragmatic differences between them. The idioms
cannot be substituted for each other in all contexts, because they differ in respect of their individual
characteristics. There are pragmatic differences: the idiom (5) pooumucsa 6 pybawxe (copouxe) ‘to
be born with a caul’ belongs to a colloquial style, whereas the idiom (6) pooumscs noo cuacmaugot
36e3001 ‘to be born under a lucky star’ corresponds to a literary style. There are also semantic dif-
ferences: the idiom (5) is focused on the sense of security, feeling of being protected from strokes
of bad destiny and misfortune; the idiom (6) is focused on destiny and on its being successful. All
differences of pragmatic, semantic or syntactic differences are reflected in the dictionary entry of the
new dictionary.

Again, consider the idiom (4) fo be born with a silver spoon in one’s mouth. The author argues that
the English idiom (4) and the Russian idioms (5) and (6) are different idioms and should be placed in
separate entries of the dictionary, unlike the entries of the abovementioned dictionaries. The results
of corpus analysis and a detailed study of authentic texts illustrate that idioms (4) (5) and (6) are
semantically asymmetrical, and they are not interchangeable.

3.2. Idiom Variation in the Dictionary

Fixedness is definitely a vital feature of idioms, and many idioms do not vary at all, but as Moon
observed when studying the fixed expressions and idioms included in her database, around 40% of
these items have lexical variations or strongly institutionalized transformations, and around 14%
have two or more variations on their canonical forms (Moon 1998: 120-121). Idioms can undergo
different kinds of variations: lexical, morphological, syntactic and so on. Since the purpose of this
study was generating a comprehensive idiom list of the dictionary, the next stage of research was
determining the keywords and the lemmas of the dictionary entries. The idioms in the dictionary
are organized alphabetically by the keyword. In selection of the keyword, we used the methodol-
ogy suggested by Kunin: ‘The headword is selected on a purely formal basis, taking into account
only the principle of constancy without reference to any grammatical or semantic center the expres-
sion may have’ (Kunin 1984: 15).

We will observe an idiomatic group with the meaning: ‘an important person’: big shot, big cheese,
big brass, big wheel, big wig etc. The majority of idiomatic bilingual and monolingual dictionaries,
referred to earlier (see 3.1.), usually treat these idioms as variants of one and the same idiom.

The article examines four English-Russian phraseological dictionaries in respect to organization of
their entries, the determination of lemmas and the format of presenting variants in respect to an idio-
matic group with the meaning: ‘an important person’:

1. English-Russian Phraseological Dictionary (Kunin 1984), 20,000 idioms. The lemma is big pot,
followed by its variants, arranged in this sequence: big bug, big gun, big shot, big wig[sic]; Amer-
ican English: big cheese, big dog, big fish, big number, big wheel.

2. Anglo-Russky Karmanny Slovar’ Idiom (Vinokurov 2016), 5,500 idioms. The lemma is big bug,
followed by variants: big cheese, big gun, big shot, big wheel.

3. Dictionary of American Idioms (Karpova 2004), 1,000 idioms. The lemma is big gun, variants:
big shot, big wig, big cheese, big wheel.

4. Dictionary of Idioms and Set Phrases (Solodushkina 2016). The lemma — big cheese, no variants.
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We referred to the enTenTen13 English corpus to reveal the most frequently used variants of idioms pre-
sented in these dictionaries. The frequency graphs were processed manually to avoid information noise.

Table 1: The total amount in the corpus.

big shot 14,448 (0.64) 33.1%
big gun 14,085 (0.62) 32.3%
big wheel 6,352 (0.28) 14.6%
big cheese 3,359 (0.15) 7.8%

big wig 3,244 (0.14) 7.4%
big bug 1,231 (0.05) 2.8%
big brass 859  (0.04) 2%

43,578 100%

A comparison of the results of the dictionary and corpus analysis in the Table 1 indicates that the
lemmas presented in the entries of the four dictionaries are not the most frequent ones. The exception
is the idiom big gun in Karpova (2004).

The results of the statistical analysis in Table 1 show the total amount of seven most frequently used
English idioms with the meaning ‘an important person’ in the enTenTen13 corpus. We need this data
to determine the lemma in the dictionary entry. The graph indicates that the most frequently used idi-
om in this group in contemporary authentic texts is big shot, which amounts to 33.1% of idioms with
the meaning ‘an important person’ presented in the graph.

Since the idiom big shot is the most frequently used idiom in this group, it is selected as the lemma of
the dictionary entry. Its variants are big cheese, big wig, and big bug. We regard them as equivalents
because semantic differences were not revealed and they all refer to ‘a person of consequence’.

The idiom big gun is the next most frequently used idiom in the list. Almost all the analyzed dic-
tionaries rank the idiom big gun together with the idioms big shot, big cheese, big wig. But evi-
dence suggests that the idiom big gun refers not only to people, but to a broad variety of notions,
such as huge companies, corporations, online shopping services, internet providers and so on.
This places combinatorial restrictions on the usage of the idiom big shot and its variants. Conse-
quently, the idiom big gun does not fit in a single entry with the idiom big shot in our dictionary.
Big wheel, as well as big gun, does not only refer to people, so it qualifies as a variant of the idiom
big gun. Cf.

(13) Plus of course you can examine at the big guns in shopping on the internet Amazon. (enTenTen13)
(14) Can a national big gun deliver highly specialized service that is finely tuned and focused on true
art over the generalized consistency necessary to maintain its market share? (enTenTen13)

(15) Ever since Prada made black nylon chic in the early 1990s, Ugg boots, handbags have been
fashion’s big wheel, Ugg boots churning out profits and profit margins exceeding 40 percent.

(enTenTen13)

The idiom big brass also belongs to a different entry, because it usually refers to people having im-
portant high level military ranks, for example:

(16) But there will be resistance: a coup such as the one Gore wants to pull off requires the uncon-
ditional and united support not only of the political establishment, but also of the military: and
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I am not talking about the big brass, the boys in the Pentagon, or even the mid-level officers...
(enTenTen13).

As aresult, we divided the idiomatic group with the meaning ‘an important person’ into three groups,
arranging them into three entries with the lemmas big shot, big gun and big brass. There are com-
ments about semantic and combinatorial properties of the idioms in the entries. Such comments are
very important for understanding of semantic, pragmatic, and other properties of idioms, and conse-
quently their adequate translation into the Russian language.

Using the corpus query system Sketch Engine and its English-Russian and Russian-English paral-
lel subcorpora OPUS-2, and the Russian National Corpus, we compared idioms from the idiomatic
group ‘an important person’ in relation to the ways of their translation into the Russian language. The
results of statistical analysis are presented in Table 2.

Table 2: Results of the parallel corpora analysis.

big shot OoJIbIIas MIMIITKA
Russian Quantity | Frequency English Quantity | Frequency
equivalents equivalents
23 19

OoJIbIIas IIUIIKA

T e 31% big shot 26%
60{{3?;;‘:}’1‘,’,‘63 1 1.3% big deal 3 4.1%
O0JIBIION TY3 | | 3% big guy 2 2.7%
“big ace” o big man 2 2.7%
zero equivalent 49 66.4% zero equivalent 47 64.3%
74 100% 73 100%

The results of statistical analysis in Table 2 show 74 Russian correlates of the idiom big shot: 6oavuias
wuwxa (23), 6onvwasn pwvioa (1), borvwon mys (1), “0” equivalent <49>. Table 2 also presents 73
English correlates of the Russian idiom 6orvwan wuwxa: big shot <19>, big deal <3>, big guy <2>,
big man <2>, zero equivalent <49>.

The evidence in Table 2 suggests that the most frequently used English idiom with the meaning ‘an
important person’ in the corpora is big shot. Its most frequent correlate is the Russian idiom 6oabuas
wuwKa.

The idioms big shot, big cheese, big brass, big wheel, big wig, and so on are identical with regard
to syntactic properties and partially with regard to lexical structure. In some cases, their meanings
are identical as well. However, the purpose of the study is to discover the unique properties of each
idiom, their semantic and pragmatic properties. And it is here that the corpora help a lexicographer
to determine the form of the lemma and its variants, and to determine the proper equivalent of the
lemma in the target language. The author interprets the idiomatic group as parallel idioms rather than
variations of a single idiom, since most of them have their specific semantic features that differentiate
them from the other idioms in the group.

Sample entries of an idiomatic group with the meaning ‘an important person’ in two recently pub-
lished English-Russian phraseological dictionaries are given below. The empirical data of both dic-
tionaries are not based on corpus data.
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Table 3: The entry from the dictionary [Shitova & Bruskina (2012: 6)]

a big cheese/shot (Am inf)
Ba)KHAs MIMIIKA; OOJbIIAs ITHIA

Today we’re being visited by some big shots
from the head office.

She loved being the big cheese of her company.

Table 4: The entry from the dictionary [Vinokurov (2016: 33)]

(a) Big bug (cheese, gun, shot, wheel)
pasr. BaxkHasi oco0a, 'Tumka’

Bill had been a big shot in high school.

A sample entry of the idiom a big shot from the New English-Russian Dictionary of Idioms is given
below and contrasted with those in Table 3 and Table 4:

Big
big shot (big cheese, big wig)
BaykHast 0co0a, Oosbias (BaykHast) IIMIIKa, OOIBIION Ty3

Should the law give special treatment to a VIP or big shot while denying that to everyone else?
(enTenTen13)

Heysxenu npaBuTenbcTBO OyAyT OKa3bIBaTh OCOObIE YCIYTH B MEAUIIMHCKOM 00ciykuBaHuu VIP-
TepCOHaM WU OONbUUM UUUKAM, & TIPOCTBIM JIIOJM OYyJeT OTKa3bIBaTh?

Everyone in business knows the importance of a professional image. Of course, professionalism in
itself is important; but the image of being a corporate big shot has the tendency to make people take
you more seriously. (enTenTen13)

Bce 3Ha10T 0 BaxkHOCTH HpO(I)CCCI/IOHaJ'IBHOFO HUMUJKA B ousHece. KOHe‘{HO, HpO(beCCI/IOHaJ'II/IBM caM
1o cebe 04YeHb Ba’XXCH; HO B UMHIPKC KOPIIOPATHBHOI'O Ty3a Bac ropasao 6BICTpCe BOCIIPUMYT boiee
CCPBLE3HO.

If there was only one dog in the home before, then the new dog will quickly learn that the older dog
is the big cheese around here. (enTenTen13)

Ecau B mome panbIie Oblia TOJBKO O7HA cobaka, TorJa HOBasi coOaka ObICTPO MOMMET, ‘KTO B JOME
XO035IUH .

He saw Mr. Pogue in the midst of a bunch of oil company big wigs. They were heads of Texaco,
Shell, Esso, etc...(enTenTen13)

On yBunen muctepa [lora cpenu rpymibsl BOpoTHI HEPTIHOTO OM3HEca. ITO OBUTM XO035ieBa TAKUX
koprnopanuii, kak Texaco, Shell, Esso u ap.

MMeHHO KOMITIOHEHT B COCTaBe HNIUOMBI MOXKCT yrIOTpe6J'I$ITBC$I BO MHO>XCCTBCHHOM YHUCIJIC.
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CAM is scientifically proven to be helpful, beneficial and curative. The ‘traditional medicine’ big
shots just lie about it and say that there isn’t any evidence supporting it. Big Lie! (enTenTen13)

HayyHo noka3aHo, 4TO HETpaJMIIMOHHAs MeAMIMHA IlenecooOpa3Ha u 1enutenbHa. OgHaKo
niapjaTaHbl OT ‘TPaJAMLIMOHHONW MEIUIMHBI’ IIPOCTO JITYT, YTBEPXKAAsl, UTO HET JI0KA3aTEIbCTB O €€
1[eJIEOHBIX CBOMCTBAX. DTO y>KacHas JOXKb!

Bo3moykHa arpuOyTUBHAsS MOAU(DUKALHS.

El 1 sent emails to the cruise line but I never heard back. They are aware of what goes on there.
However, because they have big shot lawyers they can afford to turn their heads and laugh it away.
(enTenTen13)

S mocman YBCAOMIJICHHA B KPYU3HBIC KOMIIAHUH, HO OTB€TA OT HUX HC TTOJJIYYUJI. Onn mnpepacHo
NMOHUMAKOT, O 4EM HJCT PCUb. Ho Tak Ha HMX HUX pa60Ta}0T BUJHBIC IOPUCTHI, KOMIIAHUHU MOTYT
IIO3BOJIUTH cebe OTMAaXHYTBHCA OT HAC U MPOCTO IMOCMEATHCA.

Brictynas B pyHkium arpulyta, uaupoma big shot MOXKET XapaKTepu30BaTh HE TOJBKO JIIOJEH,
HO U COJIMJHBIE (PUPMBI, KPYITHbIE KOPIIOPALIUH.

=] We hear about social media all the time. It seems like everyone uses it in some way, shape or form
from teenagers, to coffee shops, to big shot companies. (enTenTen13)

Mbl Bce BpeMs CIBILIAM O COLUAIBHBIX CETAX. Takoe BIEYATICHUE, YTO B KAKOM-TO MEpPE BCE
MOJIB3YIOTCS MU, HAUWHAS OT TIOJIPOCTKOB U KOPEEH 10 KPYIMHBIX KOMITAHHA.

Nnuoma 4acto MOXKET MMETh OTTEHOK IPE3PEHMs] WM HEIAOBEPHUsl, CBUIETEIBCTBYIOIIUX O
HEJIOCTOMHBIX METOJAX JOCTUKEHUS 3aHUMAEMOT0 TI0JIOKECHHUS.

They knew he was a liar the first time, but in the appeal they believed that rotten lie and now Joe
is a big shot and your father is the patsy. (enTenTen13)

4 Conclusion

A thorough analysis of authentic texts made it possible to discover the unique semantic properties of
each idiom and find proper Russian equivalents. The author argues that not all of these idioms should
be placed in one dictionary entry. However, if they are placed in one entry then there should be de-
tailed explanations of their semantic, pragmatic or syntactic differences.

The results of the study demonstrate obvious advantages of using corpora in bilingual lexicography.
Applying corpora in constructing the English-Russian dictionary of idioms provides the following
possibilities:

* to single out a more precise and accurate choice of idioms to be included in the dictionary;

* to determine the most significant variants of a particular idiom;

* to determine the degree of frequency of the selected idioms;

* to find the most suitable Russian equivalents of the English idioms; and

* toillustrate the idiom usage with modern authentic data and provide an appropriate translation of
concrete examples.

Many idiomatic dictionaries fail to register all meanings of idioms, sometimes introducing their in-
sufficient semantic description and usage, because in some cases reference materials on idioms are
based on the intuition of their authors, and the intuition of even the most competent and experienced
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authors is not always consistent. This is why lexicographers have to develop better ways of recording,
describing and presenting idioms in dictionaries.
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